International Review of

Accounting, Banking and Finance l“ABF

Vol 16, No. 4, Winter, 2024, Pages 1-19 (©2024

Media Attention, ESG Performance and Firm Value: Evidence from Taiwan
Mei-Shih Chen !, Jian-Hsin Chou? and Yenming-J. Chen?

1.College of Management, National Kaohsiung University of Science and Technology
2.Dept. of Finance, National Kaohsiung University of Science and Technology
3.Dept. of Information Management, National Kaohsiung University of Science and Technology

Accepted November 2024

ABSTRACT

This study examines the impact of media attention on ESG (Environmental, Social, and Governance)
performance and its moderating role in the ESG-firm value relationship, based on a sample of
Taiwanese publicly listed firms from 2015 to 2022. The findings show that firms receiving more
media attention tend to exhibit stronger ESG performance, and media attention positively moderates
the relationship between ESG performance and firm value. Specifically, for firms with limited analyst
coverage and lower institutional ownership, media attention acts as a substitute for external
monitoring, thereby enhancing the value-creating impact of ESG initiatives. In environmentally
sensitive industries, this value impact attributed to media attention is even more pronounced. These
results support the media-driven monitoring hypothesis, which suggests that increased media scrutiny
encourages better corporate governance practices and heightened corporate responsibility, ultimately
improving ESG performance and enhancing firm value.

Keywords: Media Attention, ESG performance, Firm Value, External Monitoring
JEL Classification: F64, G34, L82, M14

1 Email: 0547906 @nkust.edu.tw
2 Email: jian@nkust.edu.tw
3 Email: jameslin@nkust.edu.tw



